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APPENDIX C 

STATISTICAL ■ /[.' .lies DATA FOR LLTROPOLITAN BOSTON 


Population (1930) 2,307,897 

Area. . . . . * 1021 sq. riles 

Families (1930) 551,919 

Income Tax Vie turns ...145, 440 

Bank Deposits. ................. • .. • *£2, 519 ,81 7 ,000 

Total Stores. ., ,27 ,041 

Total Ne t Sales o .*...............*••$1 ,237 ,702 ,346 

Per Cent of Kew England Detail 

Food Sales.. .31.4$ 

Magazine Circulation (For cigar advertising) 

Saturday Evening Pos t..... ...77 ,049 

Country Gentleman. ............... •••9,395 

Colliers' »40,049 

Outdoor Display Poo tera #344 

newspaper circulation 

Daily, . ............I ,508 ,000 

Sunday, ••*•••.,. ...... ......a «*.1> 235 ,000 

First Hate Radio Stations ......3 


FOR BOSTON- CITY 


Sating places •••••••• ,852 

Sales $44,124,177 

One per cent cigar sales ( appros )• ,440,000 

Cigar stores and stands., 214 

Sales £6,576,935 

Twenty per cent cigar sale a... ,^1,300 ,000 
Per cent of sales of 

185 independents ....57,3 

4 chain stores (small). ..7,5 

35 chain stores (national) 36*2 


Drug Stores. •• »*«•»*•• **480 
Seles «**»«*... .•**.*.«*.«» « « •** *fl6 ^ 839 1^€8 

'Throe per cent cigar sales 
{ approxlma te . ............ «, *$500*000 

Per cent of sales of 

332 Independents* ............... . .»59«6 

49 chain independents.*.... «**10«3 

14 local chain stores*. ......... ,.••4*7 

£8 national chain stores..... ......85*4 
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